Uncovering Inclusion
IN THE WORK PLACE
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Disabled: 55%
OF STRAIGHT
PEOPLE COVER IDENTITY OVER FOUR DIMENSIONS

Covering is a strategy which individuals manage or downplay
their difference. Covering can prevent an individual from brining
their authentic selves to work and hinder an organization from
creating a true culture of inclusion.
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Black: 58%
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42% of respondents
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has led to
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32% of respondents state that

* covering has negatively impacted
their sense of self.

THE COSTS OF COVERING and SOLUTIONS TO COVERING

16% lower commitment to the organization 0
14% lower sense of belonging to the organization

15% less likely to perceive having opportunities to advance Q mipaEiad Arsan and stk eohbrs
27% more ||ke|y 1{0) have Considered Ieaving the Develop strategies and leadership action plans to target organizational
: ’ ol culture change and close the gap on inclusive values and living up to
organization within the past 12 months | these values

Implement a storytelling campaign to create understanding and
connections between leadership & employees

Consider using Inclusion Labs to develop deep-dive strategies for
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